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New in town 


• CHARITY: Urban Barn blanketing the country 

# 11 A H 



MARK WANZEL Photo 

Sales associate Alexandra Teitler, of the Urban Barn, holds a blanket 
which will make a difference in someone’s life this winter. Throughout 
November, with every $5 donation, a brand-new fleece blanket will be 
donated to the Salvation Army’s Barrie Bayside Mission Centre. The 
newly-opened Urban Barn is located at 80 Concert Way, in Park Place. 
Nationwide, the company is donating 8,000 blankets to Canada’s 
homeless. For more about blankets, visit www.blanketthecountry.com. 
To learn more about the mission centre, visit www.salvationarmy.org. 


• HEALTH: Full-service pharmacy at RVH 



J.T. MCVEIGH Photo 


Joan McKee, director of Business Development at the Royal Victoria Regional Health Centre, 
second from left, snips a ribbon along with PureHealth’s pharmacist/owners Michael Demian 
and David Morkos, and Royal Victoria Health Services president and CEO Janice Skot, to mark 
the opening of a full-service pharmacy, which includes seminar and consultation rooms, home 
care products and health services, all part of the new hospital expansion. 


• CLOTHING: North by Northwest ready for snow 



J.T. MCVEIGH Photo 


Katlynd McLaren, left, and Andrew Keleher, of North by Northwest, arrange some winter wear 
in time for the snow to fly as the brand name outfitter has set up shop at Georgian Mall. This is 
the first time the chain has opened its doors in Barrie. 
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•WELLNESS: ‘(It) showcases the lifestyle environment Barrie has, especially in the waterfront/downtown area’ 


Good vibes lead to Bliss 

A chat with yoga studio owner Ann Green 



ZACH MACPHERSON Photos 

Ann Green (top right) is the owner and operator of Bliss (above) on Dunlop Street East. 


BRUCE CAMERON 

Special to Barrie Business 

Many summers ago, The Beach Boys sang 
about good vibrations. Heading into the last 
couple months of 2012, good vibes seem to 
be sprouting with several new and relatively 
new businesses on Dunlop Street East. 

Recently joining Raw-licious, The Run¬ 
ning Room, Bohemia Cafe, The Creative 
Space, and Rhubarb Design is Bliss, a yoga 
studio owned and operated by Ann Green at 
119 Dunlop St. E. She agrees that there is a 
nascent, but definite wellness-buzz going 
on in her patch of Downtown. “It's true, it's 
there and it's an awesome vibe to be in,” 
said Green, adding that it's not all necessar¬ 
ily coincidental. "I think like-minded 
people do come together.” 

Craig Stevens, managing director of 
Barrie's Downtown Barrie Business Associ¬ 
ation, isn't too surprised at the kinds of new 
businesses that are beginning to show up 
downtown, and in particular on Dunlop 
East. "That 'wellness-vibe' really showcases 
the lifestyle environment Barrie has, espe¬ 
cially in the waterfront/downtown area," he 
said. "You could argue that we've always 
had this, but now it's starting to become the 
business of the area as well.” 

That local perspective goes through a sort 
of transformation when talking to Chad 
Ballantyne of The Creative Space and 
Rhubarb Design. In Ballantyne's view, the 
wellness trend is a reflection of just how 
small this planet can be. 

"The instant information from the web 
and access to global media have made it 
easy for us to instantly see how our life 
choices impact our planet, ourselves, and 
the community,” he said. 

Green also credits Barrie Mayor Jeff 
Lehman and City Hall for investing the time 
needed to realize that "the core health of a 
city is really determined by what's valued in 
your downtown ” 

As for entrepreneurs taking the plunge, 
there are no guarantees anywhere, includ¬ 
ing renting or owning space in downtown 


Barrie, but for Green, since opening her 
studio last month, it's been, in her exultant 
description, "un-friggin' believable and you 
can quote me on that!” The certified yoga 
instructor, school facilitator and head edu¬ 
cator, said she was just hoping to maintain 
her existing clientele before moving down¬ 
town, but since opening, has had exceeded 
expectations by 25% to 50% 

Bliss, which offers 26 independent 
instructors (and close to 100 classes per 
week) may be churning some early, unex¬ 
pected financial bliss for Green, but for her, 
money is not the primary goal. If a secure 
paycheque was the only thing that mat¬ 
tered, Green could have continued down 
her original path as a schoolteacher. 

She instead chose a course that had its 
priorities in strict order, a point of view that, 
if you "believe in yourself, your talents, and 
truly want to help people, if it comes from 
the heart, you'll always have success 
because you're focusing on the right thing.” 

Not surprisingly, that "right thing” is felt 
when you walk into the old, nicely refur¬ 


bished barn that is Bliss. To do this, you 
need to go around to the back of 119 
Dunlop East, down to Lakeshore Mews, that 
cluster of boutiques and galleries right 
across the street from Heritage Park. 

The main studios are found upstairs, mir¬ 
roring Green's view of yoga, that it can help 
you "ascend to the best 'you' that you can 
be. It's not just spiritual, not just mental, not 
just physical. It's a complete connection." 
Indeed, the main studio is very large, airy, 
and features massive windows at the south 
end of the building filled, of course, with a 
stunningly clear view of Kempenfelt Bay. 

Green noted that it was no accident that 
such an investment went into providing that 
vista for students — she actually shapes 
some of her yoga courses around the chang¬ 
ing of the seasons. In a busy world, those 
changes can be easy to miss. On Dunlop 
East, at least, there seems to be a growing 
spring of wellness that's becoming easier 
and easier to see. 

For more, visit www.anngreenyoga.com, 
or call 705-726-5974. 
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• CELEBRATIONS: Most want the whole package - a dinner and dance on Friday or Saturday night with a DJ 


Parties more popular this season 

‘The last few years have been slow, but this year it’s picked up’ 



SUSAN DOOLAN 

Special to Barrie Business 

Christmas, 'tis the season to party. 

It's the time of year for friends and fami¬ 
lies to gather — some like to recognize 
the season with private get togethers or 
catered events. Most of the bookings at 
this time of year, however, are businesses 
and corporations. 

“Most Christmas parties are corporate. It 
doesn't have to be a company, it can be 
friends," said Lyall Diceman, who, as dining 
room manager at the Kempenfelt Confer¬ 
ence Centre for the past 13 years, has 
hosted annual neighbourhood parties 
for nearby residents, friends, families and 
businesses. 

Christmas is the busiest time of year at 
the Conference Centre, located on Fairway 
Road in Innisfil. 

There are three different rooms that can 
accommodate up to 300 people in a single 
evening. The most heavily booked evening 
this year is for four different parties, some 
286 people, in December. Christmas parties 
average anywhere from 10 to 140 people, 
but most tend to be for smaller companies 
of less than 50 employees. 

Group Christmas events run the gamut 
from festive dinner dances every Friday and 
Saturday evening to buffet lunches. The 
weekend dinner dances are full, but people 
can still request weekday evenings and/or 
Sunday nights. Bookings start Nov. 24 and 
go straight through to Dec. 21. 

“We also do Christmas lunches — turkey 
or ham, full soup station, salad bar, desserts. 
In the past, we've had a lot," said Diceman. 
“People can book any day of the week, 
evenings, including Saturday (lunch) — we 
still have room for those. When you book a 
Christmas lunch, it's pretty much your pick 
of the date you want." 

One trend he's noticed over the years is 
less alcohol consumption. 

Companies are making sure their 
employees don't drink and drive by booking 
the centre's overnight accommodations. 
There are 79 guest rooms. Overall, business 
has picked up since the 2008 recession. 


“The last few years have been slow, but 
this year it's picked up. We're almost fully 
sold out for Friday and Saturday (nights)," 
said Diceman. “A few years ago, when 
the stock market crashed, we got a lot of 
cancellations. This year, it's overwhelming." 

Midweek Christmas parties — Sunday to 
Thursday — can still be booked. “It's less 
expensive and includes dinner only, doesn't 
include a DJ," Diceman notes. 

Still, most want the whole package — a 
dinner and dance on Friday or Saturday 


night with a DJ. 

In other trends, Diceman finds that more 
and more people these days are also 
requesting special items on the menu, 
including vegetarian and kosher dishes, as 
well as dishes that take allergies and diets 
into consideration. 

At Gio's Italian Ristorante, Christmas 
is the busiest time of year with weekends 
filling up fast. As the restaurant is small, 
booking average is from 12 to 20 — up to 34 
people can be accommodated and for 


larger groups, owner John Remmo does 
catering offsite. 

“We just try and accommodate their 
needs as much as possible," said Remmo 
who is the Gio behind the name — Gio¬ 
vanni in Italian means 'John'. “The main 
issue is the pricing. They want to find some¬ 
thing suitable within their price range." 

He is currently in the midst of making up 
menus for the various parties. 

see CELEBRATIONS | Page 5 
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• CELEBRATIONS: Some find the summer months, with weddings and private parties, becoming busier 

‘We’re doing a lot of offsite catering’ 



J.T. MCVEIGH & SUBMITTED Photos 

Liberty North’s executive chef Richard Dauginis, left, and Lori Buch, event manager for 
the south-Barrie centre, can set up the perfect arrangement for any holiday celebrations. 
BELOW: Midnight Blue DJ & Entertainment’s David Kennedy (in the red shirt and tie). 
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Some are three courses while others can 
go up to five. Some of the most popular 
dishes include beef tenderloin, homemade 
braised lamb cannelloni, sea food pasta, a 
10 oz. veal chop, plus homemade gnocchi. 

“We make everything here/' he said. “If 
people call me ahead of time — give me two 
days notice- we’ll cook whatever you want." 

The Christmas season at the Anne Street 
North restaurant also means seasonal spe¬ 
cials from $100 gift cards that are selling for 
$79 during the month of December to the 
Nov. 12 Facebook draw for a $100 gift card. 

At Liberty North on Caplan Avenue, the 
average-sized Christmas party tends to be 
between 150 and 200 people, but the south- 
Barrie centre does do larger groups in- 
house and caters off-site for home parties, 
which is a growing trend. 

“We're doing a lot of offsite catering for 
home parties," said events manager Lori 
Buch, adding that Liberty North takes care 
of all the details from providing the dishes 
to the bar and cleaning up afterward. “More 
and more people are entertaining inside 
(the home) at Christmas. It's a definite trend 
— and we've got a few of those on the go." 

It's the busiest time of year for Liberty 
North with Christmas parties starting the 
second week in November and continuing 
through January. Early in the New Year is a 
popular time for retailers, who tend to do a 
good chunk of their business during the 
holiday season. A post-Christmas party is 
relaxed and tends to draw a full turnout. 

Liberty North also stages a number of its 
own holiday events, including the Diamond 
Ball, where several smaller companies join 
together on the same night. It has become 
so popular, the first two in December are 
already sold out. Another has been added 
on a Sunday evening to accommodate retail 
and banks. There is still a bit of room left on 
Sunday, Dec. 16. 

“(People) can enjoy a bigger party. It's a 
lot of fun actually," said Buch. “We decorate 
it for Christmas, add (table) centrepieces. It 
looks amazing. All the companies have to 
do is just show up." 

In addition, Liberty North offers Christ¬ 
mas lunches from Dec. 10-21. The most 
popular choice for a Christmas party menu 
is turkey, but many also chose beef. Last 
year, the centre also did an themed dinner 


for a business — an Italian buffet. 

This year, executive chef Richard Daugi¬ 
nis is a holding some cooking classes at the 
beginning of December for people who are 
interested in learning how to prepare a 
turkey and entertainment for Christmas. 

Groups of eight to 10 people can also 
request their own cooking class. 


Entertainment is at the heart of many a 
Christmas party and David Kennedy is the 
man to deliver it. He's been providing DJs 
throughout Simcoe County, York Region 
and the GTA for more than 20 years through 
his business Midnight Blue DJ & Entertain¬ 
ment. Based out of Lefroy, Kennedy also has 
contacts in the entertainment industry to 


provide live entertainers, tribute bands, 
impersonators, comedian/motivators, 
magicians and more. 

“Most of the time it's the DJs rather than 
entertainment," said Kennedy, who has 
watched his business change over the past 
few years. “When the recession hit, it kind of 
change the dynamics — rest of the year is 
great, but the Christmas season has never 
seemed to come back to what it was." 

Winter was once his busiest, but now 
it's the summer. Most of his business is 
weddings and private parties. Corporate 
Christmas parties average 150-200 people. 

Popular music, top 40 hits and hip hop 
rank among the most popular requests. 
Others enjoy new country, classic rock and 
1970s-80s songs for parties. He also pro¬ 
vides music in other languages, such as Ital¬ 
ian and Portugese, Latin and Spanish. 
Lighting is a growing trend. 

“In Barrie, a lot of people like the classic 
rock, but they're still looking for country," 
said Kennedy. “The whole thing is to take 
care of all the people." 

Colin Bird has also seen a number of 
changes since he and his wife Wanda 
started their business, Catering By Colin, 36 
years ago. His busiest month is September, 
with corporate meetings during the week 
and weddings on the weekends. Christmas 
is the second busiest time of year and as 
such, he only has a few 2012 openings left. 

“The ideal time to book a Christmas party 
is straight after Christmas, seriously, I have 
clients go year after year with bookings," 
said Bird. “The best time to book is January 
or February — that way you're sure you get 
the date you want." 

The Barrie-based business tends to do 
buffets, a mix of chicken, turkey or beef. An 
up-and-coming addition to the buffet table 
is pork. The average size Christmas party is 
between 125-150 people, but Bird has also 
provided Christmas dinner to 800 employ¬ 
ees over a 24-hour period to accommodate 
three different shifts in the plant. 

Drysdale's Tree Farms west of Barrie 
starts its cut-your-own Christmas trees — 
spruce or fir — on Nov. 17. 

Christmas events start at the same time 
and include horse drawn wagon rides and a 
visit with Santa and Mrs. Claus for children. 
Some companies choose to make the 
annual Christmas party a family affair with 
food and entertainment and games. 
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• RECOGNITION: Women in Business honours local ladies’achievements 


Highlighting success of women 


NICKI CRUICKSHANK 

Barrie Business 

Kate Insley loves hitting the road on her 
Harley Davidson motorcycle. 

And she's just as happy to help customers 
experience that feeling. 

“We all love to ride, my whole family, and 
we do it as often as we can," said Insley, 
Barrie Harley-Davidson general manager. 

The Barrie business woman was defi¬ 
nitely feeling the love recently after being 
named Woman of the Year during the 
Barrie Examiner's sixth annual Women in 
Business Awards. 

Her staff wrote a heart-felt nomination 
letter for their boss weeks ago. 

“I didn't even know I was nominated 
until recently. I'd been out of town," said 
Insley. “My daughter read me the article 
they wrote and it made me cry. This is very 
overwhelming and a bit surreal, but it 
makes you feel confident that you're doing 
the right thing and it's nice to know how the 
staff feel about me." 

Insley was one of three award winners 
at the luncheon, which was held at the 
Barrie Country Club. 

Insley said she was thrilled to be recog¬ 
nized and proud of her business success. 

“We have a very female-dominated busi¬ 
ness in Barrie and that's something to be 
proud of," she said. “It's a proud thing to 
think of yourself in a successful position, 
and my advice is never be afraid to speak 
up. I'm never a wallflower sitting quietly at 
the back of the room. 

see RECOGNITION | Page 7 



MARK WANZEL Photos 


This year’s Women in Business award nominees stand together at the Barrie Country Club. The event showcased the achievements of women 
in our local community. BELOW: Keynote speaker Col. Tammy Harris, left, along with some of the other businesswomen in attendance. 
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• RECOGNITION: Keynote speaker Col. Tammy Harris shared words of wisdom 

‘Be comfortable in your own skin’ 



MARK WANZEL Photos 

Heart and Soul winner Kris Hughston, left, Future Woman of the Year Cassidy Rose Davis, and Woman of the Year Kate Insley, right, were 
this year’s finalists. INSET: Isabella Lamoureux listens intently as Col. Tammy Harris speaks to the audience during the annual event. 


FROM PAGE 6 

Tm going to put this award in the store 
so people can see it," Insley added. 

There wasn’t an empty seat at the lunch¬ 
eon, and the room was constantly filled with 
happy chatter, boisterous laughter and 
plenty of networking. 

Silent and live auctions raised $4,165 for 
the Canadian Cancer Society’s Simcoe 
Muskoka branch. 

Keynote speaker was Col. Tammy Harris, 
first female base commander at Canadian 
Forces Base Borden, who gave a powerful 
and moving speech to a room packed with 
successful women. 

"I have to ask what I’ve done in my career 
to be able to stand up here in front of all of 
you,” she said, speaking from the heart. 
"You're one prestigious group of ladies. I 
wrestled with the words to convey to you 
how proud I am to be in the Canadian 
Forces. I am a Canadian woman and I’m a 
member of the forces. 

"The fact that we control our destiny here 
is why I think this country is so great," she 
added. "I lead by example and I'm proud of 
what I do. But, in all honesty, I will be happy 
when this (a female base commander) isn’t 
newsworthy because it’s so commonplace.” 

Harris said today, 15% or 10,000 Cana¬ 
dian Forces personnel are women. 

Harris graduated from Acadia University 
in 1987 and joined the Canadian Forces as 
an air traffic controller. 

Since then, she's moved up the ranks, 
filling many posts and positions, including 
being appointed the first female Com¬ 
mander of 9 Wing Gander. 

On July 6, 2012, she was appointed as 
CFB Borden’s first female base commander. 

"My aunts and mother taught me I was 
only limited by my imagination and my 
mother taught me about respect and hard 
work,” Harris said. "As a leader, you are chal¬ 
lenged to find the right balance, lead by 
example and you're challenged every day by 
the choices you make.” 

Harris’ speech actually brought many 
guests to tears at one point as she shared a 
personal story. 

"I've had some very tough and challeng¬ 
ing days in my career," she said, her voice 


wavering as she described being deployed 
in 2007 to Afghanistan with her husband, 
as a chief planner for NATO in Kandahar. 

"There were times when he went outside 
the wire and later we'd get word that some¬ 
one was killed. I would find out later it 
wasn’t my husband, but then I'd also know 
someone else just lost theirs.” 

Her final message was meant to empower 
women to be true to themselves. 

"Be strong, be confident and be comfort¬ 
able in your own skin. Learn from failure 
because it’s a testament to one’s character,” 
she said. "Compare yourself to the woman 
you were yesterday, who you want to be 
tomorrow, and adjust accordingly.” 

Cassidy Rose Davis had no shortage of 


successful women to look up to yesterday. 

The Barrie teen stood proudly among 
them as the winner of the Future Woman in 
Business Award for her work in school and 
foreign aid. 

"I’m really stunned and I wasn’t expect¬ 
ing this at all,” said Davis, 17, who attends 
St. Joan of Arc Catholic High School. "I’m 
feeling blessed and quite honoured to have 
received this, but there are so many others 
who should have this too.” 

Davis has been a mini humanitarian, 
helping her peers and less fortunate foreign 
children better their lives. 

"I’ve done a lot inside the school like 
being part of our mentoring program at 
school,” she said. "I also got involved with 


the Kenya leadership team, and I went to 
Kenya in April. It was amazing and life¬ 
changing. I can't wait to go back. 

"I feel empowered when I’m helping 
other people, and I hope I can just keep 
going with that." 

Kris Hughston, who owns Hughston 
Insurance, is proud of the business woman 
she sees in the mirror each day. 

As winner of the Heart and Soul Award, 
Hughston was pleasantly surprised to be 
chosen by her peers. 

"Oh my God, I can’t believe it,” said 
Hughston to the ladies at her table after 
accepting her award. 

Hughston couldn't stop smiling after 
being honoured. 
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Organize a Party your friends and colleagues will be talking about well into the New 
Year. With an outstanding line-up of options we’re sure to exceed your expectations. 


Festive Fridays Book your party on a Friday and receive: a FREE banquet room • your 
choice of our delicious served or a hot & cold buffet dinner • Relaxing 
accommodation from $109 per standard guestroom (regularly $139) • One FREE 
overnight guestroom for your party coordinator. 


Spectacular Saturdays Accomodation available starting at $139 • Includes your 
choice of our delicious served or hot & cold buffet dinner. 


Office Lunch Party This December, every Thursday and Friday before Christmas, join 
us in the Riverview Dining Room for our festive lunch buffet for just $14.95* per person. 


Our lunch buffet is ready to go and offers a variety of delicious hot and 
fresh options that are perfect for groups who need to fit their 
celebration into a lunch break. A 


Call 705-435-5501 toda? 

nottawasagaresort.com 

___ 


J'/M/y 

Y4e</ a/(/ < \ a i /&, < i 'c.r/y Y7ae& 
c(j (/Ya/no/'OK'S', //ir/;e ///> 

24 ‘/4'w.v in Y45u&ine&& 


65 Cedar Point Dr 
Unit 801, Barrie 
705*721*5800 
www.skinsational.ca 


Elegant entertaining 

/our turn to invite the entire family over for a big Christmas meal and you want everything to be perfect, 
is an art and doing it in style is a state of mind that can be cultivated — and not only at Christmastime! 


ion, you are master of ceremonies. It is up to you to spoil your guests. Be careful, though! A good meal 
isarily mean a lot of different courses and plates piled high with food. Delighting guests means know- 
roduce a harmonious blend of flavours combined with an original presentation. A well-presented dish 
your visitors and bring pride to the person who concocted it. \ 


) generous with portions. You want everyone to enjoy the different 
jt feeling overly full by the end of the meal — something that can often 
losphere. Water should be readily available as it is fundamental in aid- 
i. Wines are always appreciated throughout the meal, especially with 
leration is important, here, and remember; one glass is enough 
a meal's flavours and satisfy taste buds. 

y rather than quantity! * J ** 


financial crisis is often a popu 
)nversation these days, 
n appropriate to opt 
ade" meals rather 
ig everything from 
aking part or all of 
jrself will certainly take 
»ut it will definitely be less 


Delighting 
guests means 
knowing how to 
produce a harmonious 
blend of flavours combined 
with an original presentation. 


WE DELIVER! 


h> nil 

CUSTOM 


Idf i wfcj| 

jv. 24 . CjJI to reuisfcr. 


LANDSCAPE DESIGNS 

mv w.! .u ■ cU*- j. pc 4 


■ night or day...** 1 * * * P^play your way 


*3 Hour Event 

* 2 Hours of Bowling 

* 1 Hour for Dinner 

Dinner includes: Caesar Salad, Pasta, Garlic Bread, Dessert, Unlimited Coffee or Tea, One Choice of Pop/Water/or Juice 

376 Blake Street 705-728-9761 kempviewbowl.ca 


per person, plus tax 
shoe rental included 


37-2140 


Sveny Sve*t£. 

Swity /tmzuyemeut. 

Rerrv 

(W FLORIST 

/j.. 

705-812-0449 

info@cityfk>rist.ca 
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•TAXES: This may well be a giving strategy that works for you 

Donating publicly-traded securities 



W hen it comes to charitable giving, 
Canadians are among the best in 
the world. According to Statistics Canada, 
5.7 million Canadians reported making a 
charitable donation in 2010 for a total of just 
under $8.3 billion. 

The simplest giving strategy is a cash 
donation, but that may not be the best strat¬ 
egy for you. One that can not only help the 
charitable organization, but also help the 
donor to save on taxes, is the gifting strategy 
of donating publicly-traded securities. 

Donating publicly-traded securities (such 
as shares or mutual fund units) directly to a 
charity is more tax-efficient than selling the 
securities and donating the cash proceeds. 

If you sell shares or mutual fund units 
to make a cash donation you'll have to 
include 50% of the realized capital gains as 
taxable income when you dispose of the 
shares or units. However, if you donate the 
shares or units directly to the charity there 
is no capital gains and accordingly no 
income tax payable. 

Here's an example: You have $100,000 of 
securities that originally cost you $30,000 




Amanda Fournier 

— 

Your Business 


(the "cost base" of that asset). 

You sell the securities and donate the 
$100,000 to your charity. 

If your marginal tax rate is 46%, the sale 
of securities will create a tax liability of 
$16,100 (based on the $70,000 increase in 
the securities' value times the 50% capital 
gains inclusion rate times your 46% mar¬ 
ginal tax rate). 

However, if you make what is known as 
an 'in-kind' gift by donating the securities 
directly to the charity, your tax liability for 
the capital gain would be zero. 

Your charitable donation receipt would 
be for the fair market value of the securities 
on the date that the ownership of the secu¬ 
rities was transferred to the charity. 

The special capital gains inclusion rate 


applies to 'in-kind' gifts to registered chari¬ 
table organizations as well as public and 
private foundations. 

The charity/foundation must have a 
broker account into which the shares or 
units can be transferred. 

Charities typically have special forms to 
smooth the transfer process or your advisor 
may be able to provide the required form. 

Check out your charity's website for infor¬ 
mation about 'in-kind' transfers, or call 
them directly. 


You are required to report all gifts of pub¬ 
licly-traded securities by including CRA 
form T1170, Capital Gains and Gifts of Cer¬ 
tain Property with your tax return. 

Your best approach to increasing your 
lifetime donations and potential tax benefits 
begins with talking to your professional 
advisor and developing a plan that fits your 
overall financial strategy. 

Amanda Fournier M.A. can be reached at 
amanda.fournier@investorsgroup.com. 


MORTGAGES: Helping you dig a little deeper into the financing process 


Some important questions every borrower should ask 


A s a mortgage borrower — particu¬ 
larly if this is your first time embark¬ 
ing upon homeownership — there's no 
doubt you have a load of questions related 
to the mortgage process. 

Aside from the most common questions, 
such as those relating to mortgage rate, the 
maximum mortgage amount you'll be able 
to receive, as well as how much money 
you'll need to provide for a down payment, 
the following four questions and answers 
will help you dig a little deeper into the 
mortgage financing process. 

1. Can I make lump-sum or other pre¬ 
payments on my mortgage without being 
penalized? Most lenders enable lump-sum 
payments and increased mortgage pay¬ 
ments to a maximum amount per year. But, 
since each lender and product is different, 
it's important to check stipulations on pre- 



Adam Bazuk 


Lending a Hand 


payments prior to signing your mortgage 
papers. Most "no frills" mortgage products 
offering the lowest rates often do not allow 
for prepayments. 

2. What mortgage term is best for me? 

Terms typically range from six months up to 
10 years. The first consideration when com¬ 
paring various mortgage terms is to under¬ 
stand that a longer term generally means a 
higher corresponding interest rate and a 
shorter term generally means a lower corre¬ 
sponding interest rate. While this general¬ 


ization may lead you to believe that a shorter 
term is always the preferred option, this isn't 
always the case. Sometimes there are other 
factors — either in the financial markets or 
in your own life — you'll also have to take 
into consideration. 

3. Is my mortgage portable? Fixed-rate 
products usually have a portability option. 
Lenders often use a "blended" system where 
your current mortgage rate stays the same 
on the mortgage amount ported over to 

the new property and the new balance is 
calculated using the current rate. With 
variable-rate mortgages, however, porting 
is usually not available. 

4. What amortization works best for me? 

The lending industry's benchmark amorti¬ 
zation period is 25 years, and this is also the 
standard used by lenders when discussing 
mortgage offers, as well as the basis for 


mortgage calculators and payment tables. 
Shorter timeframes are also available and in 
certain circumstances, longer timeframes. 
The main reason to opt for a shorter amorti¬ 
zation period is that you'll become mort¬ 
gage-free sooner. However there are some 
very effective savings and investment strate¬ 
gies that become available if you take 
a longer amortization period. Other consid¬ 
erations include, but are not limited to, the 
amount of household cash flow you want to 
tie up permanently. 

As always, if you have any mortgage- 
related questions I am here to help. 

Adam Bazuk is a fully licensed mortgage 
broker with Dominion Lending Centres 
based in Thornton. 

He can be reached by calling 705-458-3011, 
by visiting www.albfinancial.ca, or by e-mail 
at abazuk@ dominionlending, ca. 



Janet Lee-Holden 

Fleet Manager 
Sales Consultant 


Mercedes-Benz Barrie 

2440 Doral Drive 
Innisfil, Ontario 

705-431-2AMG (2264) Ext 223 
jleeholden@mbbarrie.com 


Mercedes-Benz 



Dave Bosley 

Sprinter Specialist 
Sales Consultant 


Mercedes-Benz Barrie 


2440 Doral Drive 
Innisfil, Ontario 
705-431-2AMG (2264) Ext 251 
dbosley@mbbarrie.com 



Mercedes-Benz 



Mercedes-Benz Barrie 


2440 Doral Drive 
Innisfil, Ontario 
705-431-2AMG (2264) Ext 241 
awernham@mbbarrie.com 


Andrew Wernham 

smart Specialist 
Sales Consultant 


O smart 
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drive E 

YOU #nd Tou r* Mg mo Sttofr 


tjipe yimr 'Employee* tf 
Soje Driving 



Treat your employees to a fun, 
Informative, and Interactive Road 
Safety Seminar that will reduce their 
risk of collision while on the road this 
holiday season. 

Topics include: 

- Ego Driving 
-Adverse Weather 
- Distracted Driving 
- Fatigue Management 


□ 

■sDriveV 


$eOO(+tax) for BCC members 
$G7S{+tax) f dr non members 
Up to 45 participants 


q 


flOriveWiseSafoty DriveWiscCanad 

To register Call DriveWise at 705-730-1130 
www.DrlveWiseSafety.cam 


E-121 Commerce Park Drive, Barrie 
705.730.1130 j tnfo@drivewisecanada.com 


What's. | 

yourOld 

smartphone . _ 

worth? 

4 5 

ci 7 °/ 5 

ctMim 


00 


O) 


find out today at 

4?CellCycle.ca 



imageonprint com 




<> Business v 



L 


Spotlight 


j 



Submitted 

DriveWise, in Barrie, offers a road safety seminar so that you can provide your employees with knowledge and empower them to drive safer. 


Provide road safety skills and 
get employees to work safely 


FREE PICK UP 
& DELIVERY 


FINE PRINTING & 
PROMOTIONAL PRODUCTS 


bairie(aimageonpnnt com 

162 DUNLOP STREET WEST 
BARRIE , ONTARIO L4N1B2 


Special to Barrie Business 

W hether your employees drive on 
the job, or just to and from work, 
road safety is important to your employees 
and to your company. 

DriveWise now offers a road safety semi¬ 
nar so you can provide your employees with 
knowledge that will empower them to drive 
safer and help prevent collisions or injury. 

Each seminar will be presented by an 
accredited driving instructor and will 
provide information on: 


ECO DRIVING 

Drive friendly, less aggressive, take your 
time and be rewarded with lower fuel costs 
and less risk in your everyday driving. 

ADVERSE WEATHER 

Knowing how to adapt to weather condi¬ 
tions is especially important in Canada; 
slow down, and take into consideration new 
stopping distances. 


FATIGUE MANAGEMENT 

We've all been there, battling drowsiness 
at the wheel. If you must drive make sure to 
keep moving those eyes. 

DISTRACTED DRIVING 

There are thousands of distractions that 
can happen in the car. Taking a phone call, 
texting, or playing with the GPS — many are 
not worth the risk. 


For more information, call 705-730-1130, visit www.drivewisesafety.com. 
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• COMMUNITY: Greater Barrie Chamber of Commerce and Downtown Barrie Business Association (BIA) members meet ‘After 5’ 


Talking together and sharing ideas 



MARK WANZEL Photos 

Sybil Goruk, left, the Greater Barrie Chamber of Commerce 
executive director, Peter Sundborg, executive director of the 
Barrie Food Bank, and Kris Hughston, of Hughston Insurance 
Solutions, take part in the recent Business After 5 event, 
held at the Barrie Food Bank. Held on the third Wednesday 
of every month, the business community and Downtown 
Barrie Business Association (BIA) meet to exchange ideas. 
For more information, visit www.barriechamber.com. 





Monte Carlo Inn Barrie Suites 
v & Scarpaccio Ristorante 

Invite you to join us for rhe annual 

! Shared "Dinner & Dance " Christmas Party 

For Sjfmll groups or businesses, this is rhe perfect way ro host a company 
Tisrmas Parry without all the work* Just sit back and have fun 


Friday December 7 , 2012 

Cocktails: 6:00 PM - 7:00 PM 
Dinner: 7;00 - 9:00 PM 
Cash Bar: 6:00 PM - 1:00 PM 

Tickets $47*00 

(Taxes & Gratuity included) 


(Includes; buffer dinner In a beautifully festive decorated room t 
1 Complimentary Festive Cocktail upon arrival & DJ) 


Buffet Dinner Menu 

Garden Salad 
Dinner Rolls &l Butter 
Vegetables & dip 
Roast Turkey & Gravy with 
Stuffing, Mashed Potatoes, dated Carrots & Turnip 
Hot Apple Crumble &. Festive Cookies 
Coffee & Tea 


***Door Prizes*** 

In the Spirit of Christmas, we welcome you to bring non-perishable food 
which will be donated to the Barrie Food Bank 
to help those in need and less fortunate 


Scaipaccio 


Advance tickets only (limited space) 
wCall 705-734-0070 ext. 5502 or to purchase tickets 

e-mail bdrriesales^montecarloinnsxom 


or .• .■■inontacarloinns.com or scarpacciotSimontecarloinns.com 


items 


few tfanj/rvM few r 
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• FINANCES: The absolute best way to protect your family from unnecessary stressors, should the unthinkable happen 

Why life insurance is such important coverage to have 


I t perplexes me when I hear statements 
like: "I can ; t afford life insurance; I have 
so many bills as it is every month." 

I guess most of us don't think about spend¬ 
ing money on food, entertainment, vacations 
or even home and auto insurance. Why? 


r 

| A 1 

ff 

. 

Robyn Latchman 

f 

L _ 

Apples to Apples 

_ J, 


Think about how difficult it is to keep up 
with all the bills every month; do you really 
think it would be easier if you were gone? 

Life insurance is the best way to protect 
your family should the unthinkable happen... 
you die unexpectedly. 

Losing someone in your family or a busi¬ 
ness partner often has a huge financial 
impact. The death benefit from a life insur¬ 
ance policy can help the survivors avoid 
having to rely on using retirement savings, or 
even selling your home or business assets to 
cover final and unexpected expenses like: 

• Your funeral 

• Travel expenses to bring family together 

• Replacing lost income and health benefits 

• Child care and education fees 

• Home maintenance and repairs 

• Estate and legal fees 

• Final income taxes 

• Outstanding debts and bill payments 

If you're a business owner; your family 
might need to bring in other people to help in 
the business. How many people do you think 
they would need to replace you? 

Quite often when I'm working with an unat¬ 
tached individual with no plans on having any 
children; I'm asked do I need life insurance. 

That usually turns into a thought provoking 
conversation (one that I really enjoy — I'm 
not in this business because I don't believe 
in insurance)! 

The short answer is, almost everyone has 
a need for life insurance, no matter what. 
Coverage is available for children, if you're 
married or single, whether you have family 
members who rely on you financially or not 
— chances are, you may need life insurance. 

Breadwinner: The person who has the 
higher income or the only income in the 
household. That person provides the finan¬ 
cial security and greatly attributes to the sta¬ 
bility/continuity of the home. 

As far as I know, life insurance is the only 
way to help ensure household expenses and 
care needs, such as your children's education, 
your partner's retirement, or providing care 
for your aging parents, are looked after. 

Life insurance might not be necessary for 
someone who wants to believe that: they own 
the winning lottery ticket, somebody else will 
look after the family when there gone, a little 
financial assistance would make their family 
and or friends very upset, or that nobody 
deserves a better quality of life. 


Even if you're single, life insurance helps 
those responsible for your estate to take care 
of outstanding bills, debts, taxes and final 
expenses, or leaving something to a favorite 
cause, charity, or alma mater. 

If you're a business owner, most likely you 
will need additional insurance because there 
are different requirements. Life insurance can 
assist with minimizing tax when used as a tool 
to help transfer a family business or farm to 
the next generation. 

Many of us already have some life insur¬ 
ance in place through our employee benefits 
or attached to our mortgage. This is a good 
start, but here are things to keep in mind: 

— Life insurance offered through your 
mortgage provider is paid to your lender, not 
to your family. It only covers the outstanding 
balance of your mortgage. Nothing is left over 
to help your family with the other expenses. 

— Life insurance through your employee 
benefits can be an affordable way to begin 
your life insurance program, but it's important 
to make sure your coverage is enough to meet 
your needs. You may be able to buy additional 
coverage, through your employee plan. Please 
remember if you change employers or you 
retire, your coverage ends and that is the time 
you need it the most. 

Let us look at advantages of a personal, 
individually owned life insurance policy: 

• You determine the amount of insurance 
that meets your specific needs. 

• You choose the type of life insurance that 
is best suited to your personal situation. 

• You own the policy. The insurance com¬ 
pany can't change or cancel your coverage. 

• You don't have to worry about losing cov¬ 
erage if you change jobs or mortgage lenders. 

In order for you to develop the right insur¬ 
ance portfolio for your family and your estate, 
you first need to understand the different 
kinds of life insurance coverage available and 
the features and benefits they offer. 

Perhaps your needs are simple and you 
need just one type of insurance. Or, you may 
need more than one type if your situation is 
more complex. 

Keep in mind that examining the different 
types of insurance with an advisor and deter¬ 
mining the potential advantages each one 
holds for you is the best way to determine the 
level of financial security you need to obtain. 

Generally speaking, there are three basic 
types of life insurance: 

• Term • Whole life • Universal life 

I went into detail in last month's article, so I 
will not expand on all the types in this article. 


There are many reasons why people don't 
want to buy life insurance: 

Reason: I'm single with no dependents 

Response: Would you want your parents to 
have to pay off your credit cards and any other 
expenses you may have? 

Reason: I don't have the money to pay for it 

Response: Those you leave behind, will 
they have more money without your income. 

Reason: I'm young - nothing will happen 

Response: Take a couple of minutes. I'm 
sure you've known or heard about someone 
under the age of 40 who has died. 

Reason: I'm healthy - nothing will happen 

Response: That's the time to buy it, when 
you can get it. You can't buy fire insurance 
on your home when your house is already 
smoldering. 

Where term insurance might fit: 

• Having a baby really puts life into perspec¬ 
tive for most of us. There are many bills to be 
paid, money is short. 

• Just bought a house/condo and have a 
mortgage. 

• Just negotiated a large business loan at 
the bank, and they asked me to personally 
sign for it as well. 

Term insurance generally works like this: 
you select the term that covers the time you 
need temporary coverage. 

Depending on the insurance company, 
many options are available, including: 

• Coverage periods of less than 5 years. 

• Coverage periods of 5,10, 20 years. 

• Some have longer terms and some have 
terms to match exactly what you need. 

• Some companies offer the ability to renew 
terms up to age 75,80 or more. 

Premiums are guaranteed to stay the same 
for the term you choose. When purchasing 
term insurance there are two important fea¬ 
tures to know: renewable and convertible. 

A renewable policy allows you to renew 
your coverage for additional terms at an 
increased premium level without providing 
your health history again. 

A convertible term policy allows you to 
change any portion up to the original benefit 
amount to a different type of coverage. 

Permanent life insurance typically appeals 
to people who don't like surprises. They want 
the assurance that their coverage is guaran¬ 
teed for as long as they live. They also want to 
know exactly how much they will pay for their 
insurance each year and for how long. 


Where Permanent Insurance might fit: 

• Wanting life insurance guaranteed for as 
long as you live. 

• When you die, wanting life insurance to 
pay for final expenses, including estate taxes. 

• You like the security of having a set pre¬ 
mium that doesn't change, no matter what 
your age is or if your health changes. 

• You want to have a policy that will build 
money over time and let you borrow against it 
in case of an emergency or supplement your 
retirement. 

• Leave enough behind so your grandchil¬ 
dren are able to get a good education and a 
head start on their futures. 

• Having the premiums flexible so you can 
increase or decrease, depending on how 
much money you have available. 

• Having the ability to choose where your 
money is invested, while knowing that this 
brings both risks and growth opportunities. 

• You have maximized your RRSP contribu¬ 
tions and are interested in other tax advan¬ 
taged savings options. 

If you want to get the best bang for your 
buck knowing the different types of life insur¬ 
ance well help you along the way when build¬ 
ing your insurance portfolio. 

Most people think once they have coverage 
in place they can put it in a drawer and forget 
all about it. Not a good idea, anytime there are 
major changes in your family/business situa¬ 
tion you should ask yourself if you have 
enough coverage in place. 

At a minimum every 2-3 years you should 
meet with a qualified advisor (not necessarily 
the one who sold it to you in the first place) 
and review your insurance portfolio to make 
sure it is keeping pace with yours. 

It might be time when: 

• You have changed your marital status 

• You have added to your family (including 
parents who have moved in or grandchildren) 

• You bought a home/condo 

• Revisiting your mortgage 

• You acquired a personal or business loan 

• You have changed jobs or plan to, don't 
know if they will have the same coverage 

• You are moving away 

• You have started a new business 

• You quit smoking 

• You completed/updated your will or 
power of attorney 

• You want to change the beneficiary 
designation(s) 

Please remember insurance costs less and 
is easier to qualify for when you're younger 
and healthy — so don't wait! 

Robyn H. Latchman is an independent 
insurance broker and Chartered Life Under¬ 
writer (CLU), Certified Financial Planner 
(CFP), and Elder Planning Counselor (EPC), 
with nearly two decades experience who 
enjoys educating her clients on the most cur¬ 
rent insurance and investment products to 
protect themselves and their families. 

Contact Robyn with any of your questions at 
Apples2Apples@LatchmanInsurance.com, 
or give her a call at 705-770-7171. 



HOME CARE AND FACILITY CARE CAN 
COST $3,000 to $15,000 EACH MONTH 
ARE YOU WORRIED ABOUT WHERE THE MONEY IS GOING TO 
COME FROM FOR YOUR LONG TERM CARE NEEDS 

LET US HELP YOU FIX THE PROBLEM NOW 


705.770.7171 

info@latchmaninsurance.com 
FOR ALL YOUR LIFE & 
LIVING BENEFIT NEEDS 


Robyn Latchman 

Certified Financial Planner 
Chartered Life Underwriter 
Elder Planning Counselor 


Look for Robyn’s monthly column Apples to Apples in the Barrie Business 
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• BUSINESS: Barrie Harley-Davidson presented with prestigious honours 



MARK WANZEL Photos 

Malcolm Hunter, left, president, and Buzz Green, senior VP, both of Deeley Harley-Davidson 
Canada, present Barrie Harley-Davidson’s Kate and Bruce Insley the Road of Champions 
Central Canada Regional Award and the coveted Trev Deeley Retailer of the Year Award. 


Dealership wins highly 
coveted ‘hog’ awards 


LANCE HOLDFORTH 

Special to Barrie Business 

Barrie Harley-Davidson is high on the 
hog after being named Canadian dealership 
of the year. 

The announcement was made during a 
Canadian Harley-Davidson dealers' busi¬ 
ness conference in Milwaukee, and owners 
Kate and Bruce Insley were surprised to 
hear they won the prestigious award. 

“It was an emotional time and I had trou¬ 
ble speaking. I was up at the microphone 
addressing 200 of my peers in the audience," 
Kate said. “We knew we had done well, but 
not that well." 

Executives from the Harley-Davidson 
headquarters in Milwaukee stopped by the 
Barrie dealership recently during a tour of 
the country, and officially presented the 
award to the Insleys and their staff. 

“I know we deserved it, but there was a 
lot of people who did just as well as we did," 
Kate said. “We are very proud of our staff 
because we provide the bricks and the 
mortar and they roll the plans out." 

Eligibility for the award is based on staff 
training, customer experiences, sales, facili¬ 
ties, marketing and following company pro¬ 
grams and campaigns. 

All dealerships participate, but stores 
have to reach a diamond rating before they 
can be considered for the award. 

“This is our third year we've been dia¬ 
mond. We've won awards every year that 
we've been in business," Kate said. “We 
actually won the dealership of the year 
award in 1999, the second year that we were 
in business." 



Barrie Harley-Davidson co-owner Kate Insley 
hugs marketing coordinator Kayla Evans. 


The dealership has served the Barrie area 
for more than 15 years, but without the sup¬ 
port of staff, Kate said the store wouldn't 
have made it to where it is now. 

“This is us. It's the new Barrie Harley- 
Davidson. It's all about the staff and the 
effort they put into it," she said. “You can 
call it team spirit, a family-like respect or a 
passion with a competitive nature. It all 
came together and it worked." 

The whole Harley-Davidson family 
deserves recognition because Canadian 
dealers work together to better the com¬ 
pany and provide quality service, Kate said. 

“We're very honoured and we worked 
hard," she said. “The Canadian dealers are 
very close and we work very well together." 


Enter the 


Photo Contest 

Submit a photo of your Jgly Furnace 
and you could win a 9600 series 
Gas Furnace, valued at $4200 from 
Napoleon Home Comfort. 


To Enter and For More Information Visit 

www.thebarrieexaminer.com 

And Click on the ‘Contest’ Tab! 



THE ONLY GAS FURNACES 

MADE IN CANADA 


NAPOLEON ]r\ow\e CJOi^rort 

705-721-1214 24 Napoleon Road, Hwy 11 & 93 Barrie napoleonhomecomfort.com 

- Experience the Difference Experience Makes - 
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• FITNESS: Spending a little time catching up with local athletic therapist Rick Schaly 


Shining under the bright lights 


BRUCE CAMERON 

Special to Barrie Business 

Back in the day, when Rick Schaly wasn't 
too busy working on the family farm, he'd 
somehow find time to play hockey or rugby. 

During his high school years, Schaly 
would throw on the proud blue and orange 
of Innisdale Secondary School, hit the foot¬ 
ball field with the other Invaders and grind 
it out against local school teams. 

After graduation, he went on to Sheridan 
College and immersed himself fully in the 
complex world of sports-related injuries, 
therapy and healing. 

Schaly became a certified athletic thera¬ 
pist and, 23 years ago with his wife, Tamara, 
started Barrie Sports Medicine and Rehabil¬ 
itation Centre, which now includes two 
locations in Barrie and one in Angus. 

You could say BSMRC is doing alright. 
"We have a staff of 65 experienced profes¬ 
sionals," said Schaly, providing "exceptional 
physiotherapy, chiropractic care, massage 
therapy, Chinese acupuncture and athletic 
therapy services." 

Beyond sports injuries, the clinic treats 
motor vehicle accident, work-related and 
orthopedic injuries. 

Several local industry agreements ensure 
workers who are injured at work receive 
multidisciplinary treatment, return to work 
programs and a safe return to their pre¬ 
accident employment. 

Schaly long ago left the hallways of 
Innisdale, but he never let go of his love of 
high school football. A couple of decades 
ago, said Schaly, staff from BSMRC started 
volunteering, attending the odd high school 
football or rugby game. 

"Being athletic therapists, one of our 
primary skills is the on-field assessment 
and treatment of injuries," he said. "So it 
was a natural fit for us to get involved." 

From there, the initiative grew. Fast. 

"We actually began to cover every single 
game in Simcoe County," explained Schaly. 
"So we had four or five therapists going in 
different directions to different schools." 

The Simcoe County District School Board 
began to cover the built-in costs, but that's 
where Schaly happily drew the line. 

"It's not a money-making venture for us," 
he said. "It's more of a community service." 

With contact sports, that particular serv¬ 
ice can be vital. Schaly related the details of 
a high school football game in Toronto a few 
years ago, a game in which there were no 
sports injury therapists on the sidelines. In 
the midst of a play, a young man suffered an 
injury, and, because of the way he was 
moved off the field, became paralyzed. 

Schaly said that his athletic therapists are 
extremely experienced at on-field assess¬ 
ments and that there's an emergency action 
plan in place at all times during games. 

Just having athletic therapists on-site 
during games takes a lot of the stress off 
the teachers. 

And, at the same time, their presence 
"provides a lot of confidence for parents 


and players, knowing that, if something 
goes wrong in a contact sport, someone is 
there to handle it properly and safely." 

Schaly, recalling his Invader days, 
laughed at the relative anonymity of those 
football games. 

"We played at 2 p.m. in the afternoon," he 
remembered. "Something like that." 

Now, besides the regular slate of local 
high school football games, his work is also 
done under bright lights — literally, during 
the Barrie Examiner Thursday Night Lights 
football games. Pressure? Not for a minute. 

"My daughter goes to St. Joan of Arc and 
this year she experienced her first Thursday 
Night Lights football game," said Schaly. 
"The kids were having a blast, they had 
the music going, it was great football, 
and the teachers were putting all kinds of 
energy and time into providing a great 
product on the field." 

As the old saying (sort of) goes, you 
can take the football-crazed kid out of 
Innisdale, but... 

The Barrie Sports Medicine and Rehabili¬ 
tation Centre's south end branch is located 
at 480 Huronia Rd. For more information, 
call 705-734-3340. 



J.T. MCVEIGH Photo 


Rick Schaly, left, of the Barrie Sports Medicine and Rehabilitation Centre, has been helping 
get people and athletes back on their feet for more than 23 years. Sam Pedlow, a physiother¬ 
apist resident and member of the Canadian national beach volleyball team, knows both sides. 
The newest location in Barrie is fully equipped to begin clients down the path to healing. 
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Book Your Christmas Party Rentals Today 
“We Do the Dishes!” 


Tables • Chairs • Coloured Linens 
China • Cutlery • Chair Covers 


< We Qie/ioe/^ 


www.tiffanypartyrentals.on.ca 


49 Morrow Road, Unit 1 Barrie, Ontario L4N 3V7 705-733-0080 


Since 

1976 
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The City of 

BAR8JE 


PROMOTE-PROMOTE-PROMOTE 

~ a key element of business success! 



ZAMBONI 

WRAPS 


WALL MURAL 
ADVERTISING 


_ PA?' J Make your sport 
^ | tobacco-free 


..’JSSSjjj’ 



The City of Barrie is committed to offering the highest 
quality recreation facilities, arenas and programs. 

Our recreation centres are host to 
2.5 million Visitors annually. 

• Promote your business through the City of Barrie! 

• Demonstrate your support for sports & recreation! 
• Let people know who you are! 

• Be recognized by friends and peers! 

Minimum 3 month commitment on rinkboards & wall murals. 

Perfect for Seasonal Advertising Campaigns. 

Reserve your rinkboard, wall mural or zamboni wrap TODAY! 

For more information contact the City of Barrie at (705) 739-4220 x5115 


Connecting You with Your Community. 


RINKBOARD 

ADVERTISING 


The Greater Barrie Chamber of Commerce & The City of Barrie are Proud to Announce the: 


10 th BARRIE BUSINESS 
ANNIIAI AWARDS GALA 

9 W 9 W Co-Presented by: PowerStream Inc. & OLG 


Wednesday November 28th, 2012 • Holiday Inn Barrie, Hotel & Conference Centre 

Join us for the premier business networking gala event of the year, and help us to celebrate the 
success of some truly outstanding members of our business community! 

Tickets On Sale Now! 

Cocktails will start at 5:30pm, and dinner will begin at 6:30pm. Please call 705-721-5000 or visit us online at www.barriechamber.com for ticket pricing and purchase. 


GET HOUR TICKET T0DAU AT: www.barriechamber.com 




Co-Sponsored By: 


Many thanks to our sponsors: The Barrie Examiner, BDC, Downtown Barrie Business Association, 
Georgian College, RBC Royal Bank, ScotiaBank, Laurentian University, and Strategy & Economic 
Development Office, City of Barrie and Rogers TV 


..Power 
stream 
























